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****Smile For the Day**** 
A worker was called on the carpet by his supervisor for talking back to his foreman.  



“Is it true you called him a liar?” 
”Yes.” 
”Did you call him stupid?” 
“Yes.” 
”Did you call him an opinionated bullheaded egomaniac?” 
”No, but could you write that down so I can remember it?” 
================================ 
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Simple Messages in Advertising 
 By Kevin Nunley 
http://DrNunley.com 
  
It is better to advertise with simple messages and have everyone 
understand you, than to advertise with complex messages and have 
only 20% of viewers understand you. 
  
Brilliantly clever advertising executives often come up with ad 
campaigns that dazzle viewers. Viewers may be dazzled, but 
whether they can discern what is actually being communicated in 
the ad remains to be seen. 
  
When considering how you want to phrase your advertising copy, 
don't tailor the message to what would impress you. Tailor the 
message to what would sell to everyone. 
  
The fact is, most people only read, listen, and watch advertising 
with a tiny percentage of their brain. When I'm watching TV and 
it comes time for the advertisements, I usually head to the 
kitchen for a handful of M&Ms. But I can still hear the TV. 
  
The human brain takes in everything that goes on--sights, sounds, 
feelings--so whether your viewer is consciously paying attention 
to your message or not, some level of their psyche is taking it 
in. But whether your message is stored away in the long-term 
memory depends on the clarity of your ad. 
  



I don't remember things I don't understand. No one does. So your 
advertising will only make a long-term impact if the message is 
clear. Otherwise, it will be forgotten within minutes. 
  
That is why it is important to keep your advertising copy as 
simple as possible. One of the top two reasons marketing fails is 
because the ad isn't clear. 
  
Here are some imperative tips to keep in mind when writing and 
designing your ads: 
  
1. No jargon.  Many advertisers make the mistake of using their 
own industry jargon and buzz words when writing their ads. As 
much sense as they make to themselves, they may not be making a 
bit of sense to the common consumer. 
  
Remember, your advertising isn't just targeted at your fellow 
lawyer or your computer engineer friend.  You are talking to 
administrative assistants, mechanics, artists, hair stylists and 
teachers. If you want their attention, speak the same language 
they do. 
  
2. Smaller words, bigger impact.  In an effort to look smart, we 
sometimes try to flex our vocabulary muscles too hard in 
advertising. But advertising speaks to people the same way you 
speak to a friend. You want to be on the same level, so don't use 
five syllable words in your copy. It will only come off as 
condescending and confusing. 
  
After you write something, try speaking it out loud. If you sound 
like you are reading an excerpt from a literary essay, change it 
to sound more natural, like your normal style of speech. 
Remember, as Stephen King advises, "Never say emolument when you 
mean tip." 
  
3. Don't lose your message in overly complicated copy.  Searching 
for the message in some advertisements can be like separating 
sand from sugar--you really have to work to find the good stuff. 
  
Only say what you need to say. Keep your message concise. You 
don't need to tout every magnificent quality of your product or 
service. Pick one or two of the best features and focus on those. 
  
3. Use phrases that sell.  These are familiar phrases that don't 
make people think hard about the implications. When they hear 
them, they know exactly what is being said and how to respond. 
  
 *FREE for a limited time 
 *Try us at no charge 
 *90 day money-back guarantee 
 *Satisfaction or your money back 
  



These are just a few of the simple, yet effective phrases that 
spark a listener's interest in your message. Notice that they are 
all fewer than five words. 
  
4. Simple ad campaigns, not just simple messages.  Pick something 
that works and stick with it. Each time an ad runs, it builds on 
the time it ran before that. The secret to becoming a household 
name is simple--repetition, repetition, repetition. 
  
Kevin Nunley provides marketing advice and copy writing.  Spice 
up your marketing with sales letters, ads, and web copy that 
sizzle and sell.  See all Kevin's services and free tips at 
http://DrNunley.com reach him at mailto:kevin@drnunley.com 
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Web Diversity Increases Profits 
 By Ryan Walker 
http://NunleyNetwork.com 
  
Before you begin your journey into a successful home-based 
business career, I'd like to impart a few words of wisdom from 
the School of Hard Knocks that will help you navigate the Road 
of Many Rocks! 
  
Money is made on the Internet when many people work together. 
Just like other business opportunities, you have to want it bad 
enough to put forth the necessary effort, to produce the desired 
results. Of course, I understand if you think that this is easier 
said than done. 
  
That is why the Internet is such a powerful tool for home-based 
businesses. And once your business is up and running smoothly, 
you may want to consider diversification. With the power of your 
computer and the World Wide Web behind you, it's possible to be 
involved in many business ventures simultaneously. The advantage 
of doing this is simple -- increased income, with very little 
effort. 
  
Unlike the real world, Internet diversity can take up a very 
small amount of your time. And here's the best part - in 
cyberspace, the income derived from extracurricular projects can 
result in handsome profits. Actually, if you wisely pick the best 
opportunities as they come along, it can result in a waterfall of 
profits! 



  
Always remember to maintain a sense of control, too. If you 
spread yourself too thin with side projects you may burn out, 
and/or neglect the most important opportunities you have going. 
  
Following is an example of a diversification business plan to 
follow. Make sure to stay flexible, and modify this plan to fit 
your own business needs. 
  
First -- Make sure that your main business is well-established, 
and running smoothly. This will ensure that you have extra time 
to devote to one or more side projects. 
  
Second -- Use your Web site to generate affiliate income. Make a 
list of as many online companies that you use, or that you know 
have a strong reputation. Check these Web sites to see if an 
affiliate program is offered. Many successful web companies like 
eBay and Amazon offer incredible incentives for placing a banner 
on your home page. It's basically a referral program that takes 
care of itself after the initial set-up. What could be easier?! 
  
(For an excellent example of a successful and lucrative online 
affiliate program, go to: http://drnunley.com/affiliates.htm) 
  
Third -- Research other ways to market your business online. 
There are a plethora of free Web site offers out there. Also, use 
your existing website to offer a free e-mail newsletter, e-mail 
more information on your business opportunity, and even link to 
your OTHER Web sites! 
  
Fourth -- Research other network marketing opportunities that can 
be marketed solely online. The most effective way to do this is 
to use a reliable search engine like Google or Yahoo! If there is 
another work-from-home business out there that works in a similar 
fashion as the one you currently run, it will be that much easier 
to diversify. You will already have the training needed to 
succeed! 
  
Remember, caution is the keyword. Make sure you are well informed 
before taking your leap. It'll be worth the risk! 
  
Ryan Walker helps people start and succeed in their own 
businesses.  See his popular turnkey business you can run from 
home at http://NunleyNetwork.com  Reach Ryan at ryan@drnunley.com 
 
 
 
****Article III**** 
Creating a Successful MLM Business\ 
Dr. Kevin Nunley 
  
There was a time when Multi-Level Marketing was a dirty word to 
many people.  It conjured up images of uncle Eddy inviting 



neighbors over for dinner only to hound them mercilessly to join 
his organization. 
  
The Internet and America's sharp move toward home-based business 
has changed much of that.  Today MLM companies have huge 
operations that rival any of America's large corporations. 
Members don't have to bug friends and neighbors because they can 
find plenty of opportunity seekers online. 
  
I've watched the MLM industry for years.  Lots of people don't 
make money at it because--surprise--they don't work very hard to 
make their business a success.  On the other hand, I know plenty 
of folks who worked with determination and were earning six 
figures within a few years. 
  
Here are some things to consider when setting up your MLM 
business: 
  
1.  Consider how much the business will cost you each month.  If 
one opportunity requires you to buy $50 in product each month 
while another wants you to purchase $200 in product, pick the one 
you can easily afford month after month. 
  
2.  Get into a business that sells consumable products or 
services.  You want customers who use it up and come back for 
more month after month.  Repeat product sales is where the big 
checks come from. 
  
3.  Come up with a marketing routine that keeps you motivated. 
Talk to people you meet, network online, send out postcards, talk 
to groups.  Find what works best for you, then do it, do it, do 
it long after anyone else would have given up.  In business, 
being stubborn is an asset. 
  
Kevin Nunley writes sizzling copy that gets sales. See his 300 
word and 900 word sales letters at affordable prices at 
http://DrNunley.com/copywriting.htm  Reach him at 
kevin@drnunley.comm or 603-249-9519. 
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